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agricultural

education




Agriculture, Food and Natural Resources Value Chain

Asin any industry, CONSUMERS and TECHNDLDGY drive what and how things are produced. Right now, PERSONAL HEALTH,

_and NUTRITION are significant drivers affecting ag, food and natural resources, but there are other market factors
constantly weighing on these industries as well, including ECONOMICS, GOVERNMENTAL POLICIES, the ENVIRONMENT, DEMOGRAPHICS
AND MORE. Meanwhile, INNOVATION makes involvement in these industries ever-expanding.

R&D

Adter determining tronds
in consumer profenmces,
rescarch and developmaent
lakes croate inngwativg naw
processes, products and
salutions to salwe problems.

B pdasket sesearch analyst
B Animal modr dondst s

B Genetisin

B Micmbiclogises

B SHses

Pre-Production

Inputs like seod, machinery
and data analysis an just
soumsn of the things nooded
o caery out the duties of
the rest of the chain

Englaesrs

Welders

Macharics
Technodogy analysts
Seed, femdizer and
dhemiml salespeople

Production

Ham, tho raw materials
nooded for ond products ang
preduced. Crops are grown,
teestock & raised, of is
drilled and eoal is mined.

B Faurmes

B Ranchers

B Ol dribens
B Coal miners

Supply Chain

Somoone needs to

tum raw materials nto
products and gt them
into consamens” hands,

il mfinery operason

Mt proessing plant workers
Gianin elevaser sechiziing
Steshwrorkers

Tewdk dewve, pilats,

barge operators

Tnveeat ional rade
Iuai nebt paoipl

End Product

Whan tho end product of
faod, hagl, Bber, lumber or
phamacowticals is ready, it
is stocked for public use,

B Veesinariang

B Gmoery & retall siom manages

B Resmurastchaly

B Machinery dealems &
Enbebanisy

Sales, Service &
Support

hdvertising and marketing
argused to inform consumers
of thair purchase options

and kad them to stores.

Graghic desigmers

Whriters

Pubi e relations profesticmaly
Foamalisis

Salegpcple

Consumers

Finally, products at the
end of the chain ar ready
for congumption by:

Peopls wha s
Feopls whs wear clothes
People who nle medicing
Peopls wheo lve in homes
People who diive vehicles




FFA Pillars

« Teacher Recruitment
& Retention

- Advocacy &
Agricultural Literacy

- Leadership
Development &
Career Preparation

Teacher Recruitment

& Retention

FFA Vision:
Provide the next generation
of leaders to change the world.

Advocacy &

Agricultural Literacy
Leadership Development
& Career Preparation

Inclusion & Equity

FFA Stakeholders



FFA Blue 365 &
FFA Blue Room

96% of students

learned about a new
career they didn’t
know existed




We’re making
the next
generation




Thank you.
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